
  VKN Video King To 
Design New Web Site, 

More Innovative  
Gaming Products! 

 ideo  
King  
is  
among 
the 
world’s 

largest providers of electronic 
gaming systems, Bingo equip-
ment and innovative games. 
Reaching a global market, 
Video King’s entertainment 
systems can be found aboard 
luxury cruise liners, throughout 
Indian Country and in thou-
sands of charitable, commer-
cial and military establish- 
ments around the world. 
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nce upon a time in a 
land far, far away there 
was a company that 
rented our electronic 
bingo, card-minding        
 

devices. These 
devices helped 
bingo play-
ers to man-
age more 
bingo 
cards 
than 
they otherwise 
could physically 
play.  

Over the 
years the company developed many   
models of this device, smaller, faster, 
more bells and whistles and continued  
to deploy units throughout the United 
States, Canada, the military – anywhere 
where bingo was played. 

As the years went by, bingo players 
looked for other forms of entertainment 

O

ome take “that dog” as a good sign or lucky 
charm. Others, just for fun, claim he’s been up    
to some tricks, especially when things go astray. 
Course we’re taking about “Champ,” Video King’s 
canine mascot, who pops up randomly on the 
screen – all part of novel animation, featured in 

Freedom Play,™ the company’s new wireless flashboard. 

Touted as the next generation of digital boards, Freedom-
Play, equipped with state-of-the-art gaming technology,      
offers a host of exciting features, designed to captivate         
the crowd. Not only does FreedomPlay – with its color-rich, 
dynamic display – rid the need for excess wiring, labor, S
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All ‘On’ Board FreedomPlay Flashboard
High-Tech Digital, Customizable, Wireless Display, Innovative Imagery

Phil Sherwood 

Director Class II Gaming Products 

Fairy Tale or Reality . . .

Home Of The Champs!

VIDEOKINGNETWORK

Evolution Creates Best Of Bingo & Casino Gaming

Neanderthal Nation, 
among Video King’s 
new Class II video 

reel games.

Read All 
About It!

Video King



     2         VKN – VIDEO KING NETWORK  SPRING 2019

Video King  
A Major Role  
In Performing 
Arts Program

n an industrial area,   
one bingo hall, outfitted 
with Video King gaming 
equipment, is making 
big noise. On at least 
one note. The nonprofit  

it funds, Vanguard Music and 
Performing Arts, is regarded as          
one of the top performing youth arts 
organizations in the nation. 

Just how good are they?        
Drum Roll Please ...  

The Santa Clara Vanguard, the program’s flagship, 
has won seven Drum Corps International World Class 
Championships, the most recent in 2018.  

While the Vanguard Cadets have claimed six DCI 
Championships in the Open Class Division. That takes a 
lot of practice, skill, determination, as well as ball calls, 

backed by a 
synchronized formation 
of dedicated staff, 
parents, friends and 
other family members, 
who act as volunteers.  

In all, VMAPA, 
established in 1967, 
receives 70 percent of 
its funding through 
Vanguard Bingo, one        
of California’s largest 
Bay Area bingos,         
which generated             

 
$12 million in gross revenue just last year. 

And, leading the charge is Steve Waller, On-site 
Operations Manager, who was passed the baton by 
Sandra Adams, long-time employee, who had decided   
to step down and retire. 

The hall, and its impact on youth, was initially touted 
by Marcia Kelley, a sales representative with California 
Bingo Services in Richmond, Calif.; which has since 
merged with Video King. 

To learn more, we interviewed Waller, lauded for his 
extensive gaming experience, about Vanguard Bingo, 
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ound the horn.  
Not everyone 
knows the impor-
tance of Van-
guard Music and 

Performing Arts and the role 
charitable bingo plays. 

Fact is, they work in concert 
with one another, according to 
Michael Still, marketing direc-
tor for VMAPA. 

No doubt, that’s sweet 
music to the multitude of        
performers this nonprofit or-
ganization serves. And, it will 
probably make them dance – 
or at least give them the oppor-
tunity to snap their fingers, 
move their feet and swing to 
the beat ... 

For over 50 years, Van-
guard has been regarded as 
one of the top performing arts 
organizations for our nation’s 
youth, funded primarily by  
Vanguard Bingo, now staged 
with Video King’s electronic 
gaming equipment. 

“At Vanguard Music and 
Performing Arts, it is our mis-
sion to inspire communities 
and enrich lives by increasing 
opportunities for participation, 
education and excellence in the 
performing arts,” Still said.  

Winning numerous world-
class competitions, VMAPA 
programs have performed in 
concerts, parades and field 
shows all across the United 
States – and even as far as 
Taiwan – before thousands of 
audience members each year. 

I

S
Vanguard Music and Performing Arts, funded by Vanguard Bingo, is regarded as one of the best in the nation.

Major/See Page 3

VMAPA receives 70 percent of its funds through Van-
guard Bingo, equipped with the CHAMP-e portable 
gaming tablets and other of Video King products. 

Steve Waller

Bingo Funds Fuel World Champs

VMAPA

VMAPA

Vanguard Youth Corps, Cadets Claim Multiple Victories

VM
AP

A
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Major –––– 
Continued From Page 2

try to stay connected with 
our players. I think that is 
very important. I/we actu-
ally got a lot of feedback,       
a lot of product sugges-
tions from players, work-
ers/bingo room 

managers/casino managers. 
We have released and will continue 

to release a lot of new product in 2019.  
We do a lot of individual product 

presentations every month, both in  
person and by web demonstrations.  

We have over 60,000 devices out in 
the field, and we are licensed in over  
80 jurisdictions. Our new Web site will 
be/should be up and running by              
October of this year. 

So please, I/we always want your 
feedback. We want to know what you like 
/what you don’t like, and what you would 
change if you owned Video King. 

We do listen, and we always try to take 
action. We can only grow by continuing to 

develop the best games/the best prod-
ucts and the best services for the players.  

Please feel free to get in touch with 
me anytime. My contact information is 
listed below.  

Thank you all for your loyalty and 
support for all of us here at Video King.                                                               
■ Tim Stuart, President & CEO                        

■ VKGS LLC (dba Video King)                                
■ 1045 N. 115th St., Ste. 200                    
■ Omaha, NE 68154                                      
■ tstuart@vkge.com                                    
■ (800) 635-9912, Ext. 7777                           
■ Cell: (voice) (402) 578-1475                      
■ Text: (only) (402) 575-8387                    
■ VideoKingNetwork.com 

maintenance and other costs, but the 
sky’s the limit, freeing customers of 
many other constraints. 

“You can display the game on as 
many screens – at any size – you’d 
like,” according to Peggy Hansen, Video 
King’s Bingo Hall Equipment Manager. 

FreedomPlay installs on all consoles, 
equipped with Video King’s Power-
Play™ software, meeting minimal          
requirements. It can also be hard-wired. 

“You’re free to choose make, model 
and dimension of any high-def TV, with 
HDMI port, standard for video trans-
mission,” she said. 

Ideal for multi-media presentations, 
promotions and other forms of enter-
tainment between games, its features 
include seven different flashboard 
themes, customizable displays, high-

res graphics, like “Champ,” 
and other fun elements, 

flashing last num-
ber called, last 10 
numbers called, 

scrolling messaging and more, she 
added. 

As word gets out, FreedomPlay –         
installed in various sites across the 
country – is already generating favor-
able reviews.  

Here’s just a sampling of what         
people in the bingo industry, have been 
saying. 

“Customers really do like   
the Champ dog that pops up   
on the screen,” according to 
Matt Daley, bingo manager at      
I-45 Bingo, who had 30 Freedom-
Play flashboards installed. 

 

FreedomPlay ––  
Continued From Page 1

I
Tim Stuart, Video King president/CEO, center right, showcasing the Free-
domPlay flashboard, flanked by Bill Teichman, from left, Cactus Bingo Supply, 
Ed Dwornicki, Video King Sales Manager, and Lance Suggett, also Cactus.

Connectivity Key To Company Success
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“Here at VMAPA, we envision  
a world in which everyone has 
access to valuable, life-trans-
forming experiences through the 
performing arts. Each year, we 
serve hundreds of young musi-
cians and performers, providing 
them with opportunities to share 
their talents, learn from amazing 
educators, and make friends 
that will last a lifetime,” he said.  

Headquartered in the       
California Bay Area, VMAPA 
currently offers five primary 
performing programs: Santa 
Clara Vanguard Drum and 
Bugle Corps, Vanguard Cadets 
Drum and Bugle Corps, Van-
guard Youth Brass Ensemble, 
Vanguard Youth Percussion  
Ensemble and the Santa   
Clara Big Band.  

Each VMAPA program        
has a different membership        
demographic: The Santa  
Clara Vanguard Drum and 
Bugle Corps, geared toward 
older high school and college-
aged students around country; 
the Vanguard Cadets, made up 
of mostly high school-aged 
students, who live in Califor-
nia; and the Youth Brass and 
Percussion Ensembles, de-
signed for younger musicians 
(middle school-high school), 
who reside in the Bay Area. 

Founded by Gail Royer in 
1967, its board is made up of 10 
individuals, who bring a variety 
of experience and perspective to 
the table, consisting of alumni, 
parents, community members 
and working professionals.  

Much like Video King and 
the bingo program, students 
have to audition for a chance 
to perform, and the process 
varies between programs.  

In addition to Bingo, VMAPA        
is funded in part by member-

ship fees, various grants 
and donations, while offer-

ing a number of 
scholarships to 
help scale down 
travel expenses 

and other costs.  
To learn more, call 

(408) 727-5532 or visit          
www.scvanguard.org. 

New Web Site On Tap 
Product In The Works

Tim Stuart 
President/CEO

FreedomPlay wireless flashboard uses state-of-the-art technology to deliver a 
host of exciting features, designed to captivate and entertain bingo crowds. 
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Advocacy His Strongest Defense

soldier to the core. That’s how one could 
describe Will Martin. And he’s mad. 
Fighting mad. A decorated veteran, since 
retired, he’s tempered his anger. All he 
wants to do now is level the playing field, 
make it a fair fight, not in a war zone, 

but the gambling landscape, which rakes in billions of 
dollars for the state of Texas. 

His cause, charitable bingo. His M.O. lobbying efforts 
– aimed to protect and preserve charities, which in turn, 
enrich the lives of countless others. 

Martin serves as co-executive director of Conservative 
Texans For Charitable Bingo, a nonprofit group of Texas 
charities and supporters forged to help fund local charities 
through the game of bingo, as regulated by the state.  

“More than 900 charities across Texas raise money   
for children, veterans, education, fine arts, special needs 
citizens and more,” according to Angela Hale, who also 
serves as co-executive director. 

“Total charitable proceeds for the people of Texas now 
exceed more than $1 billion dollars,” she said. 

Witnessing Martin in action, she offers high praise.  
In addition to the Bingo Advisory Committee, ap-

pointed by the Charitable Bingo Operations Division of 
the Texas Lottery Commission, Martin serves as chairman 
of the Legislative Commission for the American Legion 
Department of Texas and as vice commander for District 
9 American Legion. 

“He is an incredibly effective advocate for charitable 
bingo,” said Hale, who first met Martin in 2016, when               
recruited to help the organization.  

“He is our leader and advocate and one of the most       
effective advocates I have ever met standing up and 
fighting for veterans in our state. We have worked together 
closely almost every day ever since. He is a an incredible 
mentor, leader and someone I admire, respect and look        
up to and I appreciate his service to our country,” she said. 

And, she and others are only too eager to join the fight 
– often found in formation with Martin on the steps of the 
Texas capitol to lobby for charitable bingo rights.  

In fact, they are bound by a sense of duty. 
“We believe charitable bingo is a conser-

vative idea – especially when budgets are 
tight in the legislative sessions. We believe 
local communities should take care of those 

less fortunate in their communities through fund-raising 
activities. Many people give their time and talents to 
help charitable causes, but raising funds for local charity 

needs cannot be done alone 
through bake sales and   
raffles. They simply do not 
raise enough money for the 
needs in a community.” 

A cause, she added,     
that benefits everyone. 

“We believe communities 
should be able to take care 
of their own local needs 
through this volunteer game 
of bingo instead of more 
government and higher 
taxes. Everyone wins in 
bingo, local charities, play-

ers, businesses and even       
government through taxes it 
receives, reduction in social 
spending, and more money in 
the local economy,” she said. 

To learn more, Video King 
enlisted Martin to give us his 
perspective, a bit about his 
background, and what makes 
this Texan fight so hard for their cause. 

Or in his words ... “Why I put on my boots and go 
and continue begging the politicians for help for        
charitable bingo ...” 

A
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CTFCB

CTFCB

CTFCB

Where there’s a will there’s a way. That could also 
apply to Will Martin, a veteran, who now fights 
through advocacy to protect and preserve charities, 
who depend on bingo funding in the state of Texas.

CTFCB

why Bingo, why Video King, and 
his goals for the coming years. 
■ What Does Your Job Entail:   
To manage the entire charitable 
bingo operations and facility 
management. 
■ Best About Your Job: Having 
the opportunity to impact the 
lives of the young adults, who 
have the opportunity to learn 
and grow their musical talent. 
Watching them practice and 
perform is inspiring. 
■ How Much Does Bingo Raise: 
On a monthly basis, the bingo 
operation nets approximately 
$300,000 in revenue after 
prizes and before expenses. 
■ How Are Funds Used: 
Education and training of          
the performers, along with 
covering the cost of travel            
to the different competitions 
around the country. 
■ Where’s Home: My main 
residence is Palm Desert,      
Calif. I moved to Gilroy, south 
30 miles of Santa Clara, along 
with my wife. 

I grew up in Livonia, Mich.;  
and attended Michigan State 
for two years. Being an avid 
skier, I dropped out and moved 
to Colorado at 20 to become        
a ski bum. 
■ Education: Bachelor’s Degree, 
Business Administration, Fort 
Lewis College, Durango, Colo. 
■ Work Experience: Multiple 
professions. In the ’80s and 
’90s, I was a real estate 
appraiser for the County 
Assessor and the Division of 
Property Taxation with the State 
of Colorado. Opened my own 
appraisal company in the early 
’90s. I also pursued my interest 
in skiing and became a ski 
instructor and have instructed 
at Wolf Creek, Durango 
Mountain Resort (Purgatory), 
and Taos Ski Valley.   

In 2000, I went to work for 
Sky Ute Casino and ultimately 
ended up as the bingo 
manager. I have managed or 
consulted with multiple bingo 
operations ever since. 

 

Veteran Now Fights For Charities
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In 2006 I accepted a position 
with one of your competitors and 
was the product manager of the 
bingo management software. 
■ Why Bingo: Easy, I get to 
gamble with the house’s money. 
If I do well, they do well. Plus, I 
like to give people money. And 
the money here goes to good.              
It funds education and the 
performing arts. I know it’s going 
to the kids. Especially since 
schools aren’t doing music, 
and funds have been cut for 
the arts. This is actually given 
back. It makes you feel good. 
■ Are You Musical: Not at all. I 
can’t keep a beat. I have two left 
feet. I dance like ... you know, 
the gopher on “Caddy Shack.” 
■ Your Initial Vanguard 
Impression: Really amazing.          
I first was impressed by how 
long the bingo manager was 
there. How successful the bingo 
was the same period of time. 
And, the long-term success of 
organization. The history of 
Vanguard is just incredible. 
■ Biggest Challenges: 
Charitable bingo in the Bay 
Area is very competitive. 
Coupled with the constraints       
of state and local regulations, 
which can vary by jurisdiction 
requires being creative to offer 
a competitive game. 
■ What Video King Products        
Do You Have: 175 CHAMP-e™ 

handsets, five FreedomPlay™  
flashboards, a PowerPlay 500™ 
desk and OMNI™ bingo 
management system. 
■ Why Video King: Primarily 
because of the CHAMP-e 
handset. Compared to the 
competition, it is the newest 
technology and has excellent 
graphics. I have been extremely 
impressed by its performance. 
Another factor was the OMNI 
bingo management system,          
as I am a true believer in the 
values of inventory controls.  
The volunteer staff have been 
able to learn the system quickly.  

We are loving not hearing, 
“Machine Help!” 

Laptop Design Offers Portability!

ant to         
mobilize 
your game? 
Video        
King’s new 

VeriPowerPlay™ gives you the 
power to play Bingo virtually 
anywhere.  

Not only is this portable, all-in-
one Bingo system easy to trans-
port, but cost-effective, bypassing 
the need for heavy equipment, 
such as blowers and flashboards.  

In fact, it’s the ideal solution for 
smaller venues, such as senior centers, 
RV parks, churches, condo associations, 
bars, community centers, TV and radio 
bingo, as well as aboard cruise ships.   

The VeriPowerPlay is essentially  
Video King’s PowerPlay™ software on       
a laptop computer. In other words, our 
PowerPlay Bingo desk without the balls.  

The laptop verifier, with optional   
random number generator, is able to  
verify most known paper perms. (Please 
check your jurisdiction regarding RNG.)  

It can also be used with a small,  
ball-draw cage, such as Video King’s 
Atom Action Blower, or any other simple 
ball-draw method.  

Equipped with VGA and HDMI out-
puts, the verifier will run video flash-
boards. No other equipment is needed, 
other than a TV or projector screen.  

It can also be played on a wired          
version of Video King’s FreedomPlay,™ 
a new generation of digital flashboards, 
featuring customizable layouts, high-def 
graphics, animation, scrolling messages 
and many other highlights – in a variety  

 
of themes. (Additional hardware re-
quired.) Once again, Video King – with 
this convenient-to-carry, laptop design –  

 
has broadened its scope and proven to 
be the go-to place for gaming, now          
offering Bingo-To-Go!  

Video King

VeriPowerPlay Features Bingo-To-Go

Champs/See Page 6
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VeriPowerPlay can also be used with 
a small, ball-draw cage, such as our 
Atom Action Blower, shown above.

Video King’s VeriPowerPlay is essentially Video King’s PowerPlay software 
on a laptop computer. A low-cost, portable solution, the laptop verifier, with 
optional random number generator, is able to verify most known perms.

Video King



     6         VKN – VIDEO KING NETWORK  SPRING 2019

Champs/See Page 7

■ Product Feedback: Players 
love the handsets! They like the 
screen, the clarity. It’s easy to 
touch screen and yell, “Bingo.” 
It’s the best handset out there. 
It’s light and pretty easy for them 
to use. Everything out there, it’s 
all heavy, older technology, 
prone to having some issues. 
This is new technology, that’s        
a big determinant. 
■ Describe Your Hall: Vanguard 
Bingo is located approximately 
2 miles from the San Jose 
Airport and just off the 101 
Freeway. Very easy access. It 
seats up to 650 players, 150 on 
a slow night, 300-plus Sundays. 

We have four different 
products: Pull-tabs, traditional 
session bingo, event games, 
with different themes, and strip 
games. Each one of those has a 
niche market and attendance is 
driven by the prize. The payout 
is regulated. 
■ How Many Sessions: We are 
licensed to operate four days 
per week. Noon to midnight 
Tuesdays, Fridays, Saturdays 
and Sundays. Tuesday and 
Friday hours are 3:30 to 10 p.m.  
Saturday we have an extended 
late night session, 3:30 to 
midnight, and Sunday we play a 
matinee and evening session. 
■ What Makes Vanguard 
Popular: The organization and 
the volunteers for the organ-
ization. Most are so committed. 
Almost lifers, even after their 
children have gone through and 
finished the program. It’s a big 
part of their lives. They have a 
real stake in the game. 
■ How Many Volunteer: We  
have a volunteer database        
of over 1,000 people with a 
subset of approximately 300, 
who volunteer for bingo. The 
database goes back years so 
not all are active participants. 
■ Motivating Factor: For a 
successful bingo hall, the 
winning ingredient is to make  
it a social environment. Bingo 
is a fun place, a different 
environment where you can  
 

Champs –– 
Continued From Page 5

he Kingdom of eSwatini, also known as 
Swaziland, officially welcomes their 
guests, as their slogan suggests, with      
“A Royal Experience.” It is one of the few 
remaining African monarchies – endowed 
with a rich, cultural heritage all their own.  

So it seemed only fitting this nation’s Happy Valley 
Casino requested a bingo console from Video King, 
which also strives to give our customers the royal treat-
ment – in terms of craftsmanship and service. 

How did this casino, located many continents, oceans 
and seas away, near the southern tip of Africa happen to 
hear about Video King, headquartered in the central U.S. 

 

So happens, the director 
of Happy Valley Casino, 
known as “The Vegas of 
Swaziland,” travelled to the 
neon lights of Vegas.  

There he attended the 
Global Gaming Expo, known 
as the mecca in gaming, 
where industry insiders travel 
far and wide to experience 
first-hand the latest products 
and innovations.  

And, where companies,  
like Video King, a global 

provider of electronic gaming systems and bingo equip-
ment, annually showcase their latest wares. 

Although bingo is a universal game, we were curious 
to learn more about Happy Valley, a full-service casino/ 
hotel, Swaziland, why Video King and its foreign appeal. 

Serving as our “unofficial” guide, George Green, 
Happy Valley marketing manager, was happy to comply. 
■ Describe Swaziland: It is a tiny country with a popu-
lation of just over a million people. We have a king, who 
is an absolute monarch and currently has 15 wives. 

 

Happy Valley/See Page 10

T

Like Video King, Happy Valley Casino in the Kingdom of eSwatini strives to give their guests royal treatment.

Luxurious lodging, wildlife, beautiful vistas and a 
rich, cultural heritage welcome guests to eSwatini.

Happy Valley A 
‘Royal’ Retreat
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Happy Valley Casino

Kingdom’s Casino Transports 
Its Bel Air Console To Africa
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Swaziland Tourism Authority
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forget your troubles, can visit, 
find friends, something to look 
forward to, build relationships, 
through good times and hard 
times, it’s consistent, like a 
home to them.  
■ What’s Your Strategy: First is 
to get to know the operation. The 
program pricing and prizes, how 
are they performing? Another 
important element is the people, 
employees, volunteers and the 
players. These relationships are 
key. Watch players, what they 
like and give them what they 
want. Next is mapping out 
potential changes and identi-
fying the pros and cons of 
making a change.   

Bingo players are 
creatures of comfort, and 
changes can have dramatic 
effects. Once the changes are 
made listen and respond to the 
comments that are given, be 
willing to be flexible and adjust 
when and where necessary.  

Be open to admitting if a 
miscalculation has been made 
and find a solution. The most 
important aspect is to strictly 
adhere to your bingo house 
rules, especially with missed 
bingos. Finally payout errors, 
unfortunately they happen. 
When they happen award the 
guest their fair share, what they 
won or were suppose to win.   

Be consistent. I always       
feel good when I hear players 
saying we will make the right 
decision, and that they feel      
we are an honest and fair 
operation. 
■ How Do You Offset Slower 
Sessions: I’m addressing this 
with my Tuesday session. Our 
attendance hovers between 90 
and 120 players. These are the 
value players, people looking 
for inexpensive entertainment 
during the middle of the week.  

We also have a core of loyal, 
true, bingo players, who know 
the competitive advantage they 
have with low attendance, so 
even with the low attendance 
we have a profitable session.  

Champs/See Page 8

and turned to casino gaming, 
mainly slot machines. The players 
would arrive at the bingo hall early, save 
their seats and rush into the casino to play their 
favorite slot machine, returning just in time for the 
start of bingo.  

At intermission, instead of buying a hot dog 
and a drink, they again rush into the casino to play 
their favorite slot machine, again rushing back 
just before the next game starts.  

Players were beginning to spend more and 
more time in the casino and less time in the bingo 
hall, spending less money on extra bingo games  

in the process.  
As time went by, atten-

dance declined, and bingo 
halls reduced the number of 

seats, the number of sessions        
or closed altogether.  

Recognizing that the industry was changing, 
the company looked for ways to stimulate interest 
in bingo and draw players back to the game that 
they loved.  

What if the company could combine the       
features of the session bingo on a lightweight, 
portable color tablet and offer the casino reel 
games that the players were attracted to?  

What if the bingo player could continue to 
have their bingo cards marked during the 
session, but with picture-in-picture be 
able to play their favorite reel games all 
while playing bingo?  

What if after the bingo session 
was over that the player could 
take the portable tablet into 
the casino, bars and restau-
rants and continue to play their reel 
games, while using their winnings from the bingo 
hall that are already on their tablet?  

Well, this isn’t a fairy tale, and                 
the product isn’t far, far away!  
The company, Video King Gaming Systems,  

has such a product today. A Class II certified        
system that allows session bingo players to add 
credits to their account, buy bingo packs, extra 
specials and bonanza cards and play spinning-
reel games or skill-based video poker! 

Players play the casino games on 80 percent of 
their tablet, all while the system marks and displays 
their best bingo cards on 20 percent of the screen.  

If they have a winning card, the system 
notifies the player to yell BINGO!  

VKGS combines the best of 
bingo with casino gaming 

and allows players to gamble 
when and where they want. 

Reality ––––––– 
Continued From Page 1

Champs –– 
Continued From Page 6

Crystal Warrior™

Devil’s Choice™

Sherlock &Watson™

PokerNanza® Video PokerTo learn more, please contact Phil Sherwood 
psherwood@vkge.com or (402) 951-2970, Ext. 6849. 
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■ New Game Plan: Coming 
soon, using the OMNI system, 
we will begin to award a coupon 
for one strip game that will be 
played on Tuesday session.  

Basically a winner’s night      
for the week’s previous bingo 
winners. The prize payout will be 
structured to win a higher prize 
if the game winner wins on a 
star or gets a bingo in a set 
number of calls or less. Other-
wise the standard prize will be 
awarded as a consolation.   
■ Most Popular Games: 
Saturday Night Late Night with 
$1,000 strips and Sunday 
Evening Strips, paying $1,000.  

Both of these sessions are 
paper only. The most popular 
games are those that pay the 
highest amounts. 
■ Any Special Events: Tradi-
tionally we host a New Year’s 
Eve Marathon. With our license, 
we can host four major events 
a year. One of our goals is to 
increase the number of events. 
■ How Do You Advertise: Bingo 
Bugle, Santa Clara newspaper, 
social media, word of mouth. I’m 
still evaluating these expenses. 
■ Has Attendance Fluctuated: 
Attendance always fluctuates 
throughout the year so seeing 
some changes is natural. When 
we transitioned to the new 
system we also made major 
changes to the complete bingo 
program, some to bring us into 
compliance with regulations and 
some to improve profitability.   
■ Impact Thus Far: The 
elimination of free paper, 
which is strictly prohibited by 
city regulation. To account for 
the necessity of having to give 
paper a value, we lowered our 
electronic price to offset the 
required value to paper.             
We knew this going into the 
conversion, and we realized the 
impact could be dramatic, and 
it may take two to three 
months to settle down. A little 
over a month in, our attendance 
levels are returning to norm,  
spend has stayed steady or  
 

■ Where You Call Home: I was born in Wharton, Texas, 
raised in Wallis, and now live in Victoria. 
■ Military Service: I enlisted in 1965 in to the U.S. Navy. 
After boot camp in San Diego, I was assigned to a Navy 
Construction Battalion. In other words, a Navy Seabee.  
I was a steelworker, anything that was built from steel 
was part of my job. I served on active duty till 1969. 
■ Call To Duty: The reason that I enlisted was that all of 
my family has always served this great country. I still 
serve this country through a few veterans organizations. 
(Martin is a lifetime member of Vietnam Veterans of 
America, American Legion, U.S. Navy Seabee Veterans of 
America and Disabled 
American Veterans.)  
■ Biggest Impact: As a 
petty officer in the Navy 
I learned teamwork, 
and that we always 
took care of each other, 
and I carry that trait   
on till this day with    
the utmost dedication. 
■ Life As A Civilian: 
After completing my 

four years active duty 
and returning home,           
I went to work in the 

Texas oilfield and          
remained there for 25 years. After retiring from the             
oilfield, my next job was selling agricultural tires for farm-
ing equipment. After 16 years of selling tires, I decided to          
retire and stay home.  
■ Call To Serve - Again: It was around 2001 that I had the 
time to really become involved in veterans groups. Since 
then, I have held the position of treasurer for the Vietnam 
Veterans of America. In the American Legion I have held 
the officer positions of First Vice Commander, Finance        
Officer, Public Relations Officer, Officer on the Executive 
Committee, District Vice Commander and Chairman of  
the Legislative Committee for the Department of Texas. 
■ Home Front: I am happily married to my wife, Marilyn, 
and we have 4 children and 10 grandchildren. Lest I for-
get, we also have 3 dogs that are a big part of our family. 
■ Other Interests: My hobbies include going to my 
grandchildren’s events, whether it’s a Friday night foot-
ball game, a powerlifting meet, school play or regional  
orchestra contest. I also like competing in rifle and pistol 
matches even though my eyes are not what they used to 
be. Shooting and reloading ammo is not only a hobby,     
but that is also how I unwind. 
■ Your Mission Accomplished: I dream of charities in     
the United States of America making so much money  
from charitable bingo that they accomplish all their goals.  
■ What Inspires You: I am inspired that there are             
still young men and women, who are patriotic enough        
to volunteer for military service, and the young men and 
women, who are ambitious enough to work and take care 
of their families without government help. 
 

■ Cause For Concern: What saddens me is the thought 
process of the politicians in the State of Texas. We as vet-
erans volunteered to serve this great country, nobody had 
to come and beg us to serve or lobby us to serve. We did it 
because it was the right thing to do. 

But if the veterans of this State of Texas want something, 
we have to go to Austin and beg like dogs for it.  
■ Biggest Barriers: In the State of Texas illegal game 
rooms run rampant on every corner, and the legislature 
has never done anything to shut them down.  
They receive absolutely zero tax dollars from them.  

Champs –– 
Continued From Page 7

Texans Helping Texans 
ounded in 2005, Texas Charity Advo-
cates is another statewide association 
that promotes bingo to the benefit of the 

nearly 1,000 charitable organizations. Dedicated to 
the betterment of Texas Charitable Bingo, their mis-
sion is to promote bingo and advocate for changes  
in the way it’s governed and regulated in the state. 

A study presented by TCA in 2019 showed the 
game creates almost half-billion dollars in total 
economic activity in Texas, supports almost 3,000 
direct and indirect jobs, while bingo halls across the 
state awarded nearly $600 million in prizes to their 
playing customers in 2017. 

Four hundred members strong and growing, TCA 
is made up of charities and others, licensed to oper-
ate bingo games in Texas. To learn more, call (214) 
236-5016, or visit www.texascharityadvocates.com.

Charities/See Page 10
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Charities –––––––– 
Continued From Page 4

Lauded for his advocacy, Will Martin wears many 
hats, including Bingo Advisory Committee, appointed 
by the Charitable Bingo Operations Division, Texas 
Lottery Commission; Chairman Legislative Commis-
sion for the American Legion Department of Texas; 
and Vice Commander for District 9 American Legion. 

CTFCB
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increased, and our profitability 
on traditional bingo has 
increased without seeing a 
corresponding decrease in our 
other revenue games. 
■ What You Want People To 
Know: Vanguard Bingo is a 
great place to play bingo, and 
the revenue we generate goes to 
the funding of the VMAPA and 
education. Like the organization, 
it is one of the best. 
■ Future Plans: Short-term 
plans include improving 
Tuesday night performance, 
addition of afternoon hours on 
Friday and Saturday, and 
offering another marathon 
session in late summer.  

Long-term plans are for the 
renovation of the snack bar and 
expanding to a second location. 
■ Wish List For Bingo: To 
continue to offer an excellent 
product so we can continue to 
provide the opportunity to the 
young adult performers who 
compete in our program. 
■ What You Learned Over        
The Years: Listen before you 
speak, analyze before you react. 
Treat people with respect. 
Bingo is a very social game.        
A hall is a family. Create a fun 
and welcoming environment. 
■ Legislative Changes       
Needed: In California I’d like      
to see someone address some 
of the antiquated charitable 
bingo legislation. Yes, there is 
room for improvement on all 
sides – operators, vendors and 
regulators. Charitable bingo        
is a business, improving the 
framework of the system that 
would benefit everyone. 
■ Else You’d Like To Add: 
Bingo!  

Champs –– 
Continued From Page 8

I-45 Bingo, touted as one of Hous-
ton’s largest hall, offers the “Premier 
Bingo Experience,” with high-tech 
tablets – with huge cash payouts,        
according to their promotions. 

“Customers are superstitious.        
When the dog pops up, they think, 
‘Maybe I’ll win,’” he said. 

Pleased by its performance, Daley 
claims FreedomPlay’s various options 
are great, especially projected onto a 
big screen. 

“The graphics are nice and crisp, the 
entertainment value’s definitely there. 
Everything is controlled at the server. 
The configurations are great. Video King 
really hit the mark on all that,” he said. 

In fact, FreedomPlay even lets him 
flex his own showman skills. 

“With the scroll feature, it’s            
very convenient for the caller to drop        
a message, the ease of that is very  
simple,” he said. 

So, get ready for the floorshow, as 
Daley interacts with the crowd, scrolling 
messages of luck and other promotions 
across the screens, jesting tips are         
always welcomed. 

Innovation sparked Bill Woods’          
interest, bingo manager at Triple 
Crown Bingo, who’s since installed 12 
FreedomPlays. 

Offering a “New Vision For Bingo,” 
the Houston hall features both paper 
and electronics – all fully loaded with 
66 cards for each regular game – daub-
ed automatically “to keep your hands 
free for the awesome pull-tabs and       
delicious food,” according to their         
latest promotions. 

“FreedomPlay is the most innova-
tive hardware for bingo to come out  
in the last 10 years,” he said.  

“Customers like the graphics. It 
makes it more interactive. It gives bingo 
a positive vibe. It builds excitement that 
can be so hard to build,” he added. 

Also upping his game, Randy Long, 
bingo manager at Texas Star Bingo, 
who added two FreedomPlay flash-
boards to complement their four tradi-
tional boards. 

Houston’s newest bingo hall, Texas 
Star prides itself by awarding the high-
est bingo prizes possible – while giving 
the most money back to charities in the 
neighboring areas. 

“The animation features are some-
thing the players really enjoy,” he said. 
“It adds color to the game.  

 
A little more excitement. The layout is  
really good. It’s nice to have the ball cam 
on the TV and not a separate screen.” 

Not only is FreedomPlay reliable, no 
issues, but he doesn’t miss having to 
replace “those bulbs,” he added. 

“Techy-upped,” is how Jan Sutton, 
bingo manager at Seminole Brighton 
Casino, would describe the addition of 
her four FreedomPlay flashboards, she 
projects onto 75-inch screens. 

One of seven casinos, owned and 
operated by the Seminole Tribe of 
Florida, the 27,000-square-foot casino, 
with more than 400 Las Vegas slots, 
full-service restaurant and lounge, is 
also known for its high-stakes bingo. 

 
“We’ve gotten lots of positive        

comments. The snowbirds are back.       
It’s all new to them.  

“They think Freedom Play is the 
greatest thing since sliced bread.  

“And, the little puppy dog is very           
popular,” she said, taking a moment        
to comment – during the height of her 
busiest season. 

“It’s pretty spectacular. They say, 
‘Wow, looks what you’ve done.’ It’s color-
ful. Upbeat. Livens it up a bit.  

“We’ve finally come into the right 
century,” she, laughingly, said. 

 

FreedomPlay  ––– 
Continued From Page 3

FreedomPlay/See Page 12

Ideal for promos and entertainment, FreedomPlay features seven flashboard 
themes, vivid, high-res graphics, dynamic animation, flashing last number 
called, scrolling messaging, configurable layouts and other novel features.

Video King

Visit Us At G2E  
Visit Video King in Booth 3030 

at the Global Gaming Expo, Oct. 
14-17, at the Sands in Las Vegas, 

your mobile gaming experts! 
Demo new games, our wire-

less flashboard, tablets, bingo 
consoles and more. Stay tuned 
for free passes & more details! 

globalgamingexpo.com
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■ These illegal game rooms 
breed crime. They are fronts for 
drug cartels to launder money; 
they are run by human smug-
glers/traffickers. They bring       
prostitution, armed robbery and 
money counterfeiting to all the 
communities. On the other hand, 
when the veterans organizations 
ask for a new type game for 
bingo, they scream that it is an 
expansion of gambling. I have 
spent untold hours at the Capitol 
begging for help for charitable 
bingo that helps our veterans, 
their children and others in          
our community.  
■ Charitable Impact: I will         
tell you about a veteran that 
suffered from a disease that 
slowly paralyzes your whole 
body. He and his wife lived out 
in the country where they had  
no neighbors. After the veteran’s 
condition became so severe, his 
wife could no longer manage to 
load him in the car for his doc-
tors’ appointments. She told us 
that it would cost approximately 
$5,000 to purchase and have 
installed a device that she could 
use to safely load him in the car.  

She said that she had saved 
up $1,800. The American Legion 
Post here in Victoria supplied 
her with the rest of the money.     
I recently received a phone call 
from the wife, who explained to 
me that it so easy now to take the 
veteran to all his appointments, 
and that now once a week she is 
able to drive him to the Dairy 
Queen for a soda and that makes 
him very happy. Can you imagine 
being in a situation where going 
to the drive-thru at the local 
Dairy Queen once a week is         
anticipated with great joy?  

I wish that we could make  
billions of dollars from charitable 
bingo to help all veterans and 
their children. That is why I put  
on my boots and go and continue 
begging the politicians for help 
for charitable bingo. 
■ Why Bingo: I think the game 
of bingo will be around forever 
IF members of legislature will 
quit regulating it to death.  

It is a very peaceful country, which has 
never had a single war in its history.  

For a small country it has quite a   
variety of terrain. They range from      
beautiful mountains (It’s known as  
“The Switzerland of Africa”) with lots 
of rivers and waterfalls in the high veld 
to dry flat land in the low veld. We have 
the oldest mine in the world (an iron-ore 
mine) and we have a bunch of gold and 
diamond mines, which most of the King 
is keeping them shut for “hard times.”   

Most of the country’s revenue comes 
through tourism, and we have visitors 
from all over the world. We are also known 
for keeping up with our traditions, which 
is another draw card with the tourism. 
■ Where Is Happy Valley Casino:   
It is located in a beautiful valley, called 
Ezulwini (Valley of Heaven). It is where 
you find all the tourist attractions,          
including hotels, malls, cinemas, game 
parks, golf courses, etc. Perfect location 
for a casino. 
■ When Was It Established:                       
In September 2009 by Terrence Leib-
brandt. Open 24/7, it is operated under 
the umbrella of the Happy Valley Brand 
(which includes the Happy Valley Hotel). 
■ What Is Happy Valley Known For:        
We are a very popular casino, and it is 
mostly known for its friendliness from 
the staff and its promotions and Mega 
Bingo Plus. Swaziland is a very small 
country (about the size of Rhode Island) 
and everyone here knows each other.  

Our clients are mostly daily visitors, 
and the staff and clients have known 
each other so well. We know what one 
client’s favourite drink is, favourite 
game etc. We also cater for most of our 
big players, such as a specific wine or 
champagne for a certain jackpot win-
ner. Be it non-alcoholic champagne or 
red or white wine. No other casino in 
Swaziland caters for their clients like         
we do. It is a nice place and everyone is 
friendly to each other. 
■ Frequent Guests: The majority of        
our clients are locals, and we get a lot 
of foreign players coming through from 
South Africa and Mozambique during 
their public holidays. We have a total of 
12,983 members, and the number 
grows daily. 
■ Future Plans: We have quite a bit ... 
Currently we have a tiny stage, which is 
in one of the casino floors, and we are 
planning on putting a nice and bigger 
one in the cigar lounge. 

The tiny stage will be replaced by an 

awesome, futuristic-looking electronic 
roulette table, which does a bunch of 
cool stuff. We also have a bunch of       
promotions we are going to introduce. 
■ How Large Is The Bingo Venue:           
So for the Sunday bingo since we have 
only up to 150 players, we have it in a 
section of one of the casino floors.  

As for the Mega Bingo Plus (where 
we will be using the very awesome 
Video King machine) it is in one of the 
hotel’s conference rooms, which could 
seat up to 800 people comfortably. 
■ Is Bingo Popular: Yes. Very much so. 
We have played bingo for most of the 10 
years we have been in operation. On av-
erage for Mega Bingo Plus, we have about 
500 players, and Sunday bingo about 150.  
■ How Is Bingo Played: We play the  
75- (Granddaddy of bingo) number 
bingo. On the Mega Bingo Plus, we play 
six games: the H game, diagonal game, 
square game, pyramid game, X game  
and the widow game (bingo is called 
when your numbers align with the 
shapes or direction). 

 
■ Why The Bel Air Console: Because 
it’s AWESOME. And, it only requires one  
person to operate. Before the Video King 
we had three Public Relations Officers 
at the event, two laptops and two         
projectors. One PRO on the mic, another 
that takes the ball that is blown out and 
shows the PRO that’s operating the  
laptop, and the other on the mic.  
■ More Bingo Plans: Not much since 
our purchase of the Video King desk. 
But knowing the director, he might go  
to another gaming show and surprise 
us with something new. 
■ What Draws People To Swaziland: 
Mostly because of the beauty of the 
country and the attractions it has. 
■ Nearby Attractions: We have some 
cool things in Swaziland like Sibebe 
Rock, which used to be the largest         
exposed granite rock, but fell to second 
place after it developed a crack right      
in the middle. But it is still amazing to   
see and climb. White-water rafting is          
another attraction, as well as the Big 
Game parks, which we have five of.  

There you can go on safaris and see 
the “Big Five” (lion, elephant, buffalo, 
rhino and leopard) and more.  
■ Celebrations: Our two main attractions 
though are the Bush Fire Festival, 
which grows every year, and last year we 
had over 30,000 people come to it.  

And the big one is the Reed Dance 
(Umhlanga) which is a traditional 
event. It’s when tens of thousands of 
maidens go off and collect reeds, which 
are used to make wind breaks for the 
Queen mother (King’s mom), after which 
they go to the palace and dance in the 
thousands, and the King has been 
known to choose a wife at this event.  

Happy Valley ––– 
Continued From Page 6
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Swaziland Tourism Authority

Happy Valley/See Page 11

Happy Valley Casino is located in Ezulwini (Valley of Heaven) in eSwatini.

Charities ––– 
Continued From Page 8
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■ Legislative Action: In Texas, the 
Bingo Enabling Act was passed 
in 1983, and politicians have 
done nothing to let bingo come 
into the next century. We need to 
bring bingo into the age of com-
puters and electronics because 
we have a population that lives 
with cell phones and other elec-
tronic devices. The bingo industry 
in Texas is still using rotary 
phones and party lines. I am 
Co-Executive Director of a group 
named Conservative Texans for 
Charitable Bingo. We have a bill 
this session HB 1186 being car-
ried by Rep. John Kuempel called 
the “Carry Over Pull Tab Bill” 
that would benefit the charities 
of the State of Texas greatly.  
■ Local Front: I am Chairman of 
the Charities at Palace Bingo in 
Victoria. Our average attendance 
has dropped dramatically at all 
the bingo halls in Victoria, be-
cause of the illegal game rooms. 

Please let me explain, in the 
State of Texas, it is a Class A 
misdemeanor to operate an ille-
gal game room that has slot ma-
chine-type devices. They operate 
with no regulation and a Class A 
misdemeanor is like a speeding 
ticket, so if the police raid them 
and shut them down they open 
back up in two or three days.  

Some of these game rooms 
have up to 150 machines. Our 
legislative body in Austin has 
done nothing to shut them down, 
but the bingo industry, which is 
regulated by the Texas Lottery 
Commission, will fine a charity 
lots of money for any small in-
fraction. I have spent the last six 
years talking to legislative mem-
bers, and there are a few that are 
actually there to help charitable 
groups like the veterans organi-
zations. I will keep knocking on 
their doors at the Capitol until 
my old legs give up, and then I 
will use the phone.  
■ United Front: I do thank God 
for my health, and I thank God 
for the great people at Video 
King, which manufacture equip-
ment to help the bingo industry 
and pass along some of their 
great information on what has 
worked and helps charitable 
bingo groups in other states. 

What is awesome about this, is that it is still done the  
same way as it was back when Swaziland started as a        
country and all are dressed in traditional attire. It is quite       
an amazing thing to see. 
■ Describe The People: The people of Swaziland are the 
friendliest people one would meet. Think of a small-town type 
of people. It is a country where people will greet each other 
even if they don’t know each other or not.  

A type of people that give a seat to an old lady in the bus 
and they stand kind of people. They are the type that will help 
push your car if it breaks down and expect nothing in return.  

I gave a guy a lift just the other day, and on the journey he 
asked about my family (he saw my wedding band) and he 
was pleased to hear that we were good, and when I dropped 
him off he offered to give me what is equivalent to bus fare, 
and when I said, “No thanks,” he insisted and not wanting to 
offend him I took it. 
■ Languages Spoken: Swaziland has two official languages: 
Siswati and English. We were colonized by the British, which 
is why English is one of the official languages. As a country 
everyone speaks English, and it is the only language allowed 
to be spoken at school. Which is great for tourists cause one 
can speak to any Swazi in English, and they will understand 
what you are saying or asking. 
■ Form Of Government: So we have an absolute monarch 
(King Mswati III) who’s decision is final. We do have a parlia-
ment and a prime minister (who is chosen by the King). We 
have Members of Parliament (MP) of which are voted for       
and they represent 
their constituents 
in parliament.  

What is inter-
esting, and I don’t 
know of any other 
country does the 
same, is the       
Peoples Parlia-
ment (Sibaya). 
Every now and 
then the King would 
call the country to meet at one of his palaces and allows the 

nation to voice their concerns (it could go on for days).              
Or when the teachers went on strike because they wanted        
an increase in their pay (they were getting paid peanuts),   
and the strike went on for about three weeks.  

The King was not happy about this and called a Sibaya 
and told the government to pay what the teachers want        
“because his children need to go back to school and learn,” 
and they listened because he has the final say. Teachers  
were happy, and students went back to school. 
■ How Do Most Earn A Living: It varies, we have teachers, engi-
neers, accountants etc. not much different from most countries. 
■ Special Events: The Maganu (traditional beer made from 
the marula fruit) Festival and Incwala, which not many peo-
ple know much about as it is a sacred ceremony, which has 
to do with the King and a close circle of people.  

There have been many different stories about it, some a           
bit crazy, others weird, but we do not know. 
■ Best Time To Visit: Any time. But I would recommend         
between October and April (summer) because that is when 
the mountains that surround most of the country are nice and 
green, and the weather is great. Winter is OK, just dry and 
brown, it’s our dry season and there’s no rain. 
■ What’s The Climate: For a small country it varies. In the high 
veld it is a lot cooler about 82 F in the summer and drops to about 
60 F in the winter with lots of rain. No snow. It snowed twice in my 
lifetime, and I am 35. The low veld is a lot warmer with about 92 
F on a warm day to 120 on a hot day winter or summer. 
■ Most Popular Pastimes: Fishing, mountain climbing, a lot 
of four-wheeling (4X4), clubbing, horse riding and festivals. 
■ Traditional Foods: Maize (white corn), sorghum and MEAT. 
Swazis love meat. We eat the whole cow, goat, chicken, every-
thing but the feathers and hide. 

To learn more about Happy Valley Casino and all  their 
amenities, please visit happyvalleycasino.co.sz/. 
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Jonathan Ramael

Happy Valley Casino selected Video King’s Bel Air con-
sole, which was transported to their African kingdom. 

Happy Valley Casino

Happy Valley amenities include 109-room hotel, Bella Vista 
Restaurant, serving everything from steak, seafood and 
crocodile tail, pool-side restaurant, cigar lounge, coffee 
shop, bar, promotions and full complement of casino games.

Happy Valley Casino

Happy Valley –––––––– 
Continued From Page 10
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FreedomPlay features a variety of layouts and configurations to accomodate 1 to 3 wide-screen HDTVs of any size.

“Why didn’t we get this years ago?” 
was one of the first thoughts Chris 
Thomas had about his wireless flash-
board. “I saw it in Vegas at a tradeshow. 
And I couldn’t wait to get it,” he said. 

Since then, Thomas, owner of Bingo 
Magic of Lake Worth, Fla., has installed 
two FreedomPlays. 

That’s because he values customer 
service above all things.  

“I want to please my people,” he said, 
found in the midst of major changes – 
from the addition of new carpeting to 
LED lighting at his hall. 

“It’s an absolute amazing system.  
The graphics. The color. It’s big and 
bright. It’s a must for any hall,” he said. 

However, initially, not everyone is         
always on board with something new.  

“In bingo halls, you constantly have 

to upgrade,” he explained. “Old tradi-
tional boards reek of nostalgia. And, 
that’s a good thing. People don’t like 
change. But the older folks get it when 
they see it. It changes people’s minds. 
You don’t think you have to have that 
until you put it in,” he said. 

Ed Meyer, Deputy Grand Knight, 
Knights of Columbus Council 6624, 
Kissimmee, Fla., echoed his sentiments. 

“We’re just a bunch of old men, who 
raise money, and give it all away,” he, 
wryly, said.“Mainly to the disadvantaged 
through turkey giveaways, scholarships 
and programs, such as Healing Touch 
Horses, for Special Olympics.” 

But these wise men are anything but 
behind the times. The council decided to 
install three FreedomPlay flashboards – 
as a more preventative measure. 

“We wanted to be a little more cur-
rent. Modernize. Catch up with technol-
ogy. Our old system is 15 years old.  

We wanted to switch it, before it  
 

started causing any problems,” he said. 
Turns out, Freedom Play  
was a good call after all. 

“We like everything about it,” he said. 
“Nothing but good. Everybody is in com-
plete awe. It’s the best thing to happen 
to our little city,” he added. 

And the numbers show, 
it’s already paid off.  

“Our hall holds 200 players. On a  
normal night we’d have 75 to 80. We       
average now 115 to 120. That’s because 
people talk. We redid all the games, too. 
It’s a complete modernization.” 

Besides, if anything were to go wrong, 
they can always blame the “lil’ dog,” 
who’s become somewhat of an inside 
joke, he said. When “someone” covered 
the ball cam with the lens cap, causing 
heads to scratch, fingers automatically 
pointed to one rather shaggy character.  

But no worries, this dog’s a 
“Champ,” and will take anything   
thrown at him and not break his stride.

FreedomPlay ––– 
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